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Tém tit

Dua trén mé hinh ciia Aaker (1996), nghién citu tién hanh kiém dinh cdc thang do, mikc dé dnh
hudng clia timg nhan t6" dén tai san thuwong hiéu bdnh trdng An Ngdi, huyén Long Dién, tinh
Ba Ria - Viing Tau théng qua mdu khdo sdt thu thdp tir 237 ngudi tiéu dung thuong xuyén sdn
phdm bdnh trang. Két qud hoi quy cho thdy, cé 5 nhén t6 dnh hudng tich cuc, cé ¥ nghia thong
ké theo mitc dé gidm ddn, bao gom: Chdt luong cdm nhdn; Long trung thanh thuong hiéu; Tinh
an toan cdm nhdn; Nhdn biét thuong hiéu va Lién tudng thuong hiéu. Két qud nghién ciu gitip
cho cdc doanh nghiép, cdc co quan chiic ndng cé nhiing chinh sdch qudn Iy phit hgp nhdam
ndng cao tai sdn thuong hiéu bdnh trdng An Ngdi.

Tw khoa: tai sdn thuong hiéu, bdnh trdng An Ngdi

Summary

Based on the model of Aaker (1996), the study aims to test the scales and the influence of
each factor on the brand equity of An Ngai rice paper in Long Dien district, Ba Ria - Vung
Tau province. Data was collected from a survey of 237 regular consumers of rice paper.
Regression result points out 5 factors that have a positive influence, sorted in decreasing
order of statistical significance, including Perceived quality; Brand loyalty; Perceived safety;
Brand awareness and Brand association. This finding assists businesses and authorities in
formulating proper management policies to improve the brand equity of An Ngai rice paper.

Keywords: brand equity, An Ngai rice paper

GIOI THIEU Nghién citu dugc thuc hién nhim xac
dinh c4c nhan 6 4nh hudng dén tai sin
Nghé san xuit banh trdng da xuAt hién tai tinh Ba  thuong hiéu banh tring An Ngii, huyén
Ria - Viing Tau cdch ddy hang trim nim va di tr§ thAnh  Long Dién; tir d6, gitip ning cao tii sdn
nghé truyén thong, gép phin st dung hop 1y, hiéu qud  thuong hiéu va phat trién thuong hiéu banh
cdc ngudn nhan luc, ti nguyén tai chd, tao ra sdn phdm  trang An Ngdi trén thi trudng trong nudc,
hang hod, ddp ing nhu cau tiéu dung trong vliing, trong  va xa hon nita 12 ti€p cAn thi trudng the gidi.
tinh. Piéu kién ty nhién thuin 1¢i cling véi phuong thic o . R
san xut 1du nim da tao nén san phim bénh trang cht CO SO LY THUYET VA PHUONG
lugng cao hon so véi cdc ving khdc, song gida banh  PHAP NGHIEN CUU
trang An Ngii huyén Long Dién, tinh Ba Ria - Vﬁng

Tau vin khong cao. Nguyen nhén la do thuong hiéu san Mo hinh va gia thuyét nghién citu
pham bédnh trang An Ngii, huyen Long Dién chua dudc Dya trén nghién cdu clia Aaker
dAu tu nghién citu va pht trién manh. (1996), gia tri tai san thudng hi€u chiu
“ThS., " ThS., """ TS., """ ThS., =", """ , , , Truong Dai hoc Ba Ria - Vang Tau
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4nh hudng bdi 5 nhan t&, gdm: (1) Nhan
biét thuong hiéu; (2) Long trung thanh
thuong hiéu; (3) Lién tudng thuong hiéu;
(4) Chat lugng cdm nhan va (5) Cdc nhan
t6 khac. Theo nghién citu ctia Nguyén
Viét Biing (2015), thanh phan thd (5) 1a
Tinh an toan cdm nhan, vi th&, nhém tic
gid dé xuit md hinh nghién citu goém:
(1) Nhan biét thuong hiéu; (2) Long
trung thanh thuong hiéu; (3) Lién tudng
thuong hiéu; (4) Chat lugng cdm nhan va
(5) Tinh an toan cdm nhan ddi véi sdn
phd&m bénh trang An Ngii, huyén Long
Dién, tinh Ba Ria - Viing Tau. Cu thé:

Nhédn biét thuong hig¢u: Nhan biét
thuong hiéu ndi 1én kha ning mot ngudi
tiéu dung tiém niang c6 thé nhan ra va
hdi tudng ring, mot thuong hiéu nhu 1a
mot bo phan két ciu cla mot san phim
nao d6 (Aaker, 1996). Nhan biét thuong
hiéu banh tring An Ngii chinh la sy
nhan biét clia ngudi tiéu ding d6i véi sdn
phdm banh trdng thdng qua cic dic trung
clia san phdm, nhu: hinh ddng, mau sic,
huong vi va cac hinh 4nh logo, biéu trung,
bi€u tugng vé san phdm banh trang.

Gid thuyét H : Miic dj nhan biét cia
nguoi tiéu dung vé thuong hiéu bdnh
trdng An Ngdi cé dnh hudng ciing chiéu
Vdi tai sdn thuong hiéu.

Long trung thanh thuong hi¢u: Long
trung thanh thuong hiéu dugc xem xét nhu
mot sy gin két thém, ma ngudi tiéu dung
c6 d61 v6i mot thuong hiéu (Aaker, 1991).
Long trung thanh cla ngudi tiéu dung doi
vdi thuong hiéu 12 mot nhan t6 rat quan
trong vi n6 sé giﬁp mang lai l()i nhuan cho
doanh nghiep va la mot tai san c6 gia tri
cho tit ca cac > thuong hi€u (Nguyén Binh
Tho va Nguyén Thi Mai Trang, 2011). 0
day, 1ong trung thanh cla ngudi ti€u dung
ddi véi thuong hiéu banh trang An Ngai
nhan manh dén ldong trung thanh that sy
clia ngudi tiéu dung phan dnh qua sy lya
chon tiéu ding san phim cda ho. Long
trung thanh 12 thdi d6 cam két ti€p tuc s
dung sin phd&m banh tring An Ngii va
sdn sang gidi thiéu cho ngudi ti€éu dung
khéc biét vé san pham.

Gid thuyét H,: Long trung thanh ciia
nguoi tiéu dung doz vJi thuong hiéu bdnh
trdng An Ngdi cé dnh hudng ciing chiéu
dén tai sdn thuong hiéu.

Lién tudng thuong hi¢u: Lién tudng
clia ngudi tiéu dung vé thuong hiéu
banh trdng An Ngii thé hién sy lién
tudng trong tri nhd clia ngudi ti€u dung
vé nhitng dic trung clia san phim banh
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trdng An Nga1 qua logo biéu tru’ng, hinh dang cdi banh
trang, mau sic, mii vi, an toan cia san phaAm mdi khi
nhic dén banh trang An Ngii.

Gid thuyét H,: Miic do lién tudng vé thuong hiéu
bdnh trdng An Ngal c6 dnh hudng ciing chiéu dén tai
sdn thuong hiéu.

Chadt lugng cdm nhdn: Chit lugng cdm nhin dudc
xem nhu 14 sy cdm nhén chl quan cla ngudi tiéu dung
d6i véi chat lugng ctia sdn pham; 1a nhitng y ki€n cia
ngudi tiéu dung vé khd ning clia mot thuong hiéu sin
phdm ddp ting sy mong ddi cla ho. Chat lugng cdm
nhan thudng hi€u banh traing An Ngii, huyén Long
Dién chinh 12 sy cdm nhén chi quan cla ngudi tiéu
diing vé chat lugng, ma sdn ph&m mang lai cho ho.

Gid thuyét H,: Chdt lugng bdnh trdng An Ngai ma
ngmn tiéu dung cam nhdn c6 dnh hudng cing chiéu vdi
tai sdn thuong hiéu.

Tinh an toan cdm nhdn: Theo nghién ctu cda
Nguyén Viét Biing (2015), tinh an toan cim nhan dugc
ti€p can § géc dd ngudi tieu dung vé tinh an toan cla
san phdm. Theo cdch ti€p cin ndy, an toan cAm nhin
thé hién sy cAm nhin chi quan clia ngudi tiéu ding
vé tinh an toan cla san phim d6i vdi sic khde cia
ho (Kim, 2012). Su an toan cdm nhan thé hién sy chi
quan ctia ngudi tiéu diing vé d6 an toan clia sadn phdm
banh trdng An Ngﬁi tlr khau sdn xudt dén ché'bié'n, béo
quan, phan ph(ﬁ san pham dén sitc khée cia ho.

Gid thuyét H: Cdam nhdn ciia nguoi tiéu ding vé
tinh an toan cia san phdm bdnh trdng An Ngdi c¢6 dnh
hudng ciing chiéu dén tai sdn thuong hiéu.

Phuong phap nghién ciu

Nghién ctu dugc thyc hién tai tinh Ba Ria - Viing
Tau thong qua 2 budc:

Nghién cviu so bg: Thong qua phuong phdp dinh tinh
gitp xdc dinh cdc nhin t6 4nh hudng dén tai san thuong
hiéu. Trén cd s ti€n hanh thdo luan nhém, nghién cttu
tham khéo y ki€n tr 10 chuyén gia c6 kinh nghiém lau
nim trong linh vuc thyc pham, c6 kién thifc chuyén
mon dé hiéu chinh mo hinh, thang do, bi€n nghién citu
va bang khéo sdt. Thang do chinh thdc nhu sau:

+ Thang do Nhan biét thuong hiéu (ky hiéu: NB)
sau diéu chinh dugc do ludng bsi 4 bi€n quan sat, ky
hiéu NB1, NB2, NB3, NB4.

+ Thang do Long trung thanh thudng hi€u (ky hiéu:
TT) sau diéu chinh dugc do ludng bdi 4 bién quan sit,
ky hiéu TT1, TT2, TT3, TT4.

+ Thang do Lién tudng thuong hi€u (ky hiéu: LT)
sau diéu chinh dugc do ludng bsi 3 bi€n quan sat, ky
hiéu LT1, LT2, LT3.

+ Thang do Chat lugng cdm nhan (ky hiéu: CL) sau
diéu chinh dugc do ludng bdi 4 bi€n quan sit, ky hiéu
CL1, CL2, CL3, CLA4.

+ Thang do An toan cdm nhén (ky hiéu: AT) sau
diéu chinh dugc do ludng bdi 3 bi€n quan sit, ky hiéu
ATI1, AT2, AT3.

+ Thang do Tai san thuong hiéu (ky hiéu: TS) sau
diéu chinh dugc do ludng bdi 3 bi€n quan sit, ky hiéu
TS1, TS2, TS3.
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BANG 1: KET QUA PHAN TiCH NHAN TO KHAM PHA

Hé s6 tdi nhin t&
1 2 3 4 5
TT2 0,800
TT1 0,791
TT3 0,759
TT4 0,678
NB3 0,733
NB2 0,731
NB4 0,706
NB1 0,699
CL3 0,773
CL4 0,744
CL2 0,706
CL1 0,637
AT2 0,869
AT1 0,821
AT3 0,786
LT3 0,802
LT2 0,709
LT1 0,599
Eigenvalue 6,189 1,578 1,545 1,382 1,116
% Phuong sai trich 34,382 8,768 8,582 7,679 6,197
Phudng sai trich tich liy % 34,382| 43,150 51,732| 59,411 65,609
Hé s6 KMO 0,852
Gia tri Chi binh phucng 1.700,644
Kiém dinh Bartlett df 153
Sig. - mdc y nghia quan sat 0,000
BANG 2: HE SO TUONG QUAN CAC BIEN
NB TT LT CL AT
TS Tudng quan Pearson 0,620 0,614 0,526 0,617 0,586
Sig. 0,000 0,000 0,000 0,000 0,000

Nghién ciiu chinh thitc: Thyc hién bing phuong phap
dinh Iugng. Nghién citu khdo sét truc ti€p 237 ngudi tiéu
diing thudng xuyén truc ti€p san phdm banh tring An
Ngai trén dia ban tinh Ba Ria - Viing Tau (tai cic clra
hang, chg, siéu thi...) thdng qua bang khao sat chinh thiic
(xay dung tir thang do chinh thiic) theo phuong phap l1ay
mAu thun tién vao thdi gian tir thdng 01/2021 dé&n thing
02/2021. T dit liéu khao sat thu thap dugc, thuc hién
ki€m dinh do tin ciy thang do bing hé s6 Cronbach’s
Alpha, phan tich nhan t6 khdm pha (EFA), phan tich
tuong quan va phan tich hdi quy kiém dinh moi quan hé
gifta cic nhan to 4nh hudng. C4c phan tich s& dugc x{r Iy
bing phan mém SPSS phién ban 20.0.

KET QUA NGHIEN cUu

Ki€m dinh d6 tin cay thang do

K&t qué phan tich do tin cay cla c4c thang do thong
qua hé s& Cronbach’s Alpha cho thdy, tit cd cdc thang
do déu dat yéu cau vé phan tich do tin ciy. Hé s6 tuong
quan ctia bién - tdng clia cdc bi€n quan sit déu > 0,3
va hé s6 Cronbach’s Alpha t&ng thé cta cac thang do
déu > 0,6 (hé sd Cronbach’s Alpha ctlia thang do Tai sin
thuong hiéu 12 nhd nhat c6 gia tri 0,615). Cu thé, hé s6
Cronbach’s Alpha clia thang do Nhan biét thuong hiéu
la 0,782; hé s6 Cronbach’s Alpha cta thang do Long
trung thanh thuong hiéu 1a 0,843; hé s& Cronbach’s
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Alpha cua thang do Lién tudng thuong
hién 12 0,619; hé s6 Cronbach’s Alpha
cta thang do An toan cdm nhan la 0,759;
va hé s6 Cronbach’s Alpha clia thang do
Tai séan thuong hiéu 1a 0,615. Vi vay, céic
thang do déu thda man cic diéu kién va
dugc giit lai d€ dua vao phan tich.

Phan tich EFA

Kiém dinh KMO va Bartlett’s trong
phan tich EFA tai Bang 1 cho thay, Sig. =
0,000 (Sig. = 0,000 < 0,05); hé s6 KMO
dat 0,852 (> 0,5 va < 1). K&t qud nay chi
ra ring, cdc bi€n quan sat trong tong thé
c6 mdi tuong quan vdi nhau va phan tich
EFA la thich hgp.

Tai cdc muc gia tri Eigenvalues > 1
va v6i phuong phdp rut trich Principal
Components va phép quay Varimax,
phan tich nhan t6 da trich dudc 5 nhan t6
tir 18 bi€n quan sit va véi tong phudng
sai trich 12 65,609% (> 50%) dat yéu cau.
Hé s6 tdi nhan td clia cdc bién quan sit
déu > 0,5, c6 thé nhan thay, cic bi€n quan
sat dugc dé cap trong md hinh ¢6 ¥ nghia
thuc tién.

Phén tich tuong quan

K&t qua phan tich tuong quan tai Bang
2 cho thay, hé s6 tuong quan Pearson giita
bién phu thudc Tai sdn thuong hiéu va céc
bién: (1) Nhan biét thuong hiéu (NB); (2)
Long trung thanh thuong hiéu (TT); (3)
Lién tuwdng thuong hiéu (LT); (4) Chat
lugng cdm nhan (CL) va (5) Tinh an toan
cam nhan (AT) thip nhat c6 gid tri 0,526
> 0 va cdc gid tri Sig. déu < 0,05. DBiéu
nay cho thiy, bi€n phu thudoc Tai sin
thuong hiéu c6 moi quan hé tudng quan
cung chiéu c6 y nghia thong ké & mic
5% véi tat ca 5 bi€n doc 14ap.

K&t qua hdi quy

K&t qua phan tich hdi quy boi tai Bing
3 cho thay, hé s6 R? diéu chinh biing 0,665
nghia 12 66,5% su bién thién ctia bién phu
thudc dudc giai thich bdi su bién thién ctia
5 bién doc lap; con lai 33,5% la do cac
bi€n ngoai mo hinh va sai s& ngiu nhién.
C6 thé noéi, cic bién duge dwa vao mod
hinh dat két qua giai thich kha tot.

Gi4 tri Sig. nho (= 0,000 < 0,05) cta
ki€m dinh F c6 nghia, md hinh hdi quy
tuyén tinh dua ra 1a phu hgp véi dit liéu
thuc t€ thu thap dudc va céc bién dua vao
c6 ¥ nghia thong ké v6i mic y nghia 5%.

Duia vao hé s6 hdi quy Beta chuidn hoa
(B) va hé s6 Sig. clia ting nhan t6 cho
thdy, c6 5/5 bién c6 y nghia thong ké va
¢6 tac dong tich cuc tGi tai san thuong hiéu
banh traing An Ngii. Trong d6, nhan t&
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4nh hudng manh nhat d&n Tai san thuong
hiéu 12 Chat lugng cAm nhin (B,=0,274),
ti€p dén 1a Long trung thanh thu’dng hiéu
(B, = 0,234); Tinh an toan cdm nhén (B, =
0 218) Nhan biét thuong hiéu B,=0 212)
va cudi ciing 1a Lién tudng thu'dng hiéu
(B, =0, 191) Nhu véy, nghién citu chap
nhan cac gia thuyet HI1, H3, H4, H5. Tur
d6, phuong trinh hdi quy dua ra nhu sau:
TS=0212NB + 0,234TT + 0,191 LT
+ 0,274 CL + 0,218 AT

KET LUAN VA HAM Y QUAN TRI

K&t qud nghién cdu cho thay, c6 5
nhin t6 tich cuc tdc dong dén tai sdn
thuong hi€u banh traing An Ngii theo
tht tr tdc dong gidm din: Chat lugng
cam nhdn; Long trung thanh thuong
hiéu; Tinh an toan cdm nhan; Nhan biét
thuong hiéu; Lién tudng thuong hiéu. T
d6, nhém tdc gid dé xuat cdc him y quin
tri d6i v6i cd quan nha nudc, nha quéin 1y
va doanh nghiép:

- S4n pham banh traing An Ngii can
dugc san xuat trén quy md 16n, sin phdm
c6 chat lugng dong nhit; cin c6 khung
phdp Iy ddng bd cho sdn xuat va ddp tng
mot loat hé thong tiéu chuidn ki€m dinh
clia qudc gia va qudc t€, dugc cic td chifc
uy tin chitng nhan va gidm sdt chat lugng
dé€ mang lai niém tin cho ngudi tiéu diing.

- Cdc cd quan chic ndng ban, nganh,
hiép hoi tinh Ba Ria - Viing Tau néi
chung va huyén Long Pién néi riéng,
nén xay dung cdc kénh phin hdi hay
ddnh gid sy hai long khdch hang dén
ngudi/hd san xuat. Cu thé, co quan quan
1y van dong cdc nha bén si, ban 1¢& trong

TAI LIEU THAM KHAO
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BANG 3: KET QUA HOI QUY TUYEN TiNH PA BIEN

Tiéu chi Lo EC et 30ed | BCEn ) y

hiéu| chuan héa | Sig. gia thuyét |tdc dOng
Nhan biét thuong higu NB 0,212| 0,000(1,608| Chap nhan H1 4
Long trung thanh thuong hi¢u| TT 0,234| 0,000(1,559| Chap nhan H2 2
Lién tudng thuong hiéu LT 0,191| 0,000(1,310| Chap nhan H3 5
Chat lugng cdm nhan CL 0,274| 0,000(1,411| Chap nhan H4 1
Tinh an toan cdm nhin AT 0,218| 0,000|1,432 Chéfp nhan H5 3
Hé so R? diéu chinh 0,665
Muc y nghia (Sig.F) 0,000

va ngoai tinh thu thip y ki€n phdn hdi, ddnh gid tir
ngudi tiéu ding trong va ngoai tinh vé chat lugng banh
trang An Ngii. Sau d6, thong tin diy di cho ngudi/
ho sdn xuat banh trdng, qua d6 tim ra bién phédp khic
phuc va cai ti€n sdn pham nhiim d4p &ng nhu cau ngay
cang da dang cua ngudi ti€u diung, qua d6 ning cao
1ong trung thanh cta ho. Chi cuc Quan ly chit lugng
cAn thudng xuyén kiém tra quy trinh sin xuit clia cc
co s& san xuit, thu hoi va loai bé khdi danh sich dugc
cap va st dung nhdn hiéu banh trdng An Ngii ddi véi
nhitng co s& khong 4p dung quy trinh sin xuit an toan.

- Bén canh db, cd quan chiic ndng thudng xuyén
ki€m tra viéc st dung chat bdo quan (sdn phim trong
danh muc dudc phép st dung ctia Bd Y t€) clia cic cd
s& nay, thu hodi va loai bd khéi danh sich dugc cAp va st
dung nhin hiéu doi véi nhitng cd s& khdng dap ting dugc
yéu ciu. Co quan chifc ning ciing can phdi hdp vé6i dai
truyén thanh, dai truyén hinh ti€n hanh phit séng hay
phét thanh cic chuong trinh vé sdn phdm ndng nghiép
dia phuong @€ thu hit sy quan tim ctia ngudi tiéu dung.

- Céc co quan tai chinh ngdn hang nén c6 mot co
ch€ tai chinh dic thd wu tién cho viéc quing b4, xay
dung va phit trién thuong hiéu d6i v6i cdc mit hang
thuc phdm néi chung va banh trang néi riéng, vi hau
hét cdc doanh nghiép kinh doanh cdc mit hang nay
dang gip nhiéu khé khin vé ngudn von.Q
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